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Brand Perception
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Brand Expectations
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Part 1!

What is the perception of your 
program in your school today?!

Your Brand Perception



Part 2!

What do you WANT the 
perception of your program to be?!

Your Brand Perception



Part 1!

What is your promise to each and 
every student in your program?!

Your Brand Promise



Part 2!

What should parents EXPECT 
when their child takes your class?!

Your Brand Promise



Part 1!
Do the names of your department and 

courses match the perception, 
promise, and expectations you want?!

Your Brand Elements



Part 2!

Does your facility match the 
perception, promise, and 
expectations you want? !

Your Brand Elements





1. Ingenuity







2. Female 
Students







tinyurl.com/engineersdecide

















3. Social Media







4. 3D Printing















5. Coding





6. Entrepreneurial 
Thinking
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One Word
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